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Company Background and Antecedents 

Company History 
Nintendo was founded in 1889 by Fusajiro Yamauchi. It began as a playing card 

company in Kyoto, Japan. Throughout the past few decades, it has since diversified into various 
businesses that include but are not limited to toys and electronic games. In the late 20th century, 
it can be noted that Nintendo finally entered the video game industry. This entrance led to the 
creation of the iconic home consoles such as the Nintendo Entertainment System (NES) as well 
as the Super Nintendo Entertainment System (SNES). However, it was eventually Nintendo’s 
entrance into handheld gaming that truly revolutionized the industry.  
​ In 1980, Nintendo introduced the “Game & Watch” series which was a line of handheld 
electronic games created by designer Funpei Yokoi. These devices were the first to feature 
simple games on LCD screens and also doubled as watches. This laid the groundwork for future 
handheld innovations. 

Company Products and Services 
​ Nintendo’s vast portfolio of gaming devices each contributed uniquely to the gaming 
landscape. The following were innovations that Nintendo had a hand in introducing to the 
market: 
 

1.​ Game Boy (1989): This device was launched in Japan on April 21, 1989 by Gunpei 
Yokoi. It featured interchangeable cartridges and a monochromatic screen that ran on AA 



batteries. Its affordability, durability, and strong library of games such as “Tetris” 
propelled it to sell over 100 million units worldwide 

2.​ Game Boy Color (1998): This was an enhancement of the original Game Boy as it 
introduced a colored screen while also maintaining backward compatibility with its 
predecessor’s game library. This iteration continued Nintendo’s dominance within the 
handheld device market. 

3.​ Game Boy Advance (2001): This version of the Game Boy featured improved graphics as 
well as a horizontal form factor. The Game Boy also expanded on its handheld 
capabilities, supported more complex games, and also introduced the new generation of 
franchises such as “Pokemon” and “The Legend of Zelda.” 

4.​ Nintendo DS (2004): The Nintendo DS introduced a dual-screen design with touchscreen 
capabilities. This innovation broadened Nintendo’s audience to beyond just traditional 
games by offering intuitive controls. The DS sold over 150 million units which made it 
Nintendo’s best-selling console thus far.  

5.​ Nintendo 3DS (2011): In order to build on the DS’s success, the 3DS was introduced 
which included new 3D effects without the need for special glasses. It also featured 
enhanced graphics as well as an improved online experience. This further cemented 
Nintendo’s handheld legacy by introducing new technology into a market that had not yet 
been seen before.  

6.​ Nintendo Switch (2017): This device began the blurring of lines between the home and 
portable consoles. The Nintendo Switch offered a hybrid design that allowed a seamless 
transition between handheld and TV modes. Its versatility combined with a robust game 
library is what has allowed Nintendo to surpass 100 million units sold globally. 

7.​ Nintendo Switch Lite (2019): This device is more of a dedicated handheld version of the 
switch. The Lite offers compact as well as affordable options for gamers who want to 
prioritize portability. Although the Lite still retains access to the extensive Switch game 
library, it lacks detachable controllers as well as TV connectivity.  

 
​ Throughout the history of Nintendo, the company has been able to create technological 
standards as well as introduce dominant designs that have disrupted the gaming industry. THe 
Game Boy set the benchmark for handheld consoles while the DS’s touchscreen interface 
foreshadowed the rise of smartphone gaming. The Switch’s hybrid model has also influenced 
competitors to explore versatile gaming hardware. The company’s commitment to innovation is 
what has ensured its products remain relevant as well as influential in continually reshaping the 
landscape of portable gaming devices.  

Company tools and Resources 

​ Nintendo, like most companies in the portable gaming market, develop a majority of their 
hardware and software in-house. Nintendo has their own dedicated R&D teams that have worked 
to develop all current and future Nintendo products. Most of Nintendo’s portable gaming 



technology has been developed by their internal department now known as the Platform 
Technology Department (PTD), which was formed through the merging of separate hardware 
development teams in 2015. Nintendo has also been known to partner with other companies to 
outsource hardware production and chip manufacturing. These companies include Panasonic, 
Foxconn and Nvidia. 
​ As of a restructuring in 2015, the games produced by Nintendo are handled by their 
Entertainment Planning and Development division (EPD). Nintendo’s development philosophy 
for game development has a high focus on unique experiences that are accessible and prioritize 
fun experiences over implementing new graphical techniques. This philosophy and the several 
sub-groups under the oversight of the EPD division results in Nintendo’s development structure 
that resembles both innovation-focused R&D and iterative-focused R&D. 
​ Within the EPD division there are ten separate development groups, each with their own 
management teams and project leads. Each of these teams have specific franchises or Nintendo 
interactive technologies that they focus on developing games for. Each of these EPD sub-groups 
work on multiple projects at once in order to promote talent sharing and innovation  across 
projects. A few of these teams are also set aside for collaboration with external development 
teams like Game Freak, the studio behind all modern games in the Pokemon franchise. 

The games produced by Nintendo’s own internal development teams use both proprietary 
development tools like the Breath of the Wild Engine and Bezel Engine. Nintendo also 
occasionally utilizes third party tools such as the Unity game engine and Unreal Engine 4. 

Nintendo’s development strategies provide a definite competitive advantage over their 
competitors. Due to Nintendo’s seclusive nature when it comes to access to their games, it has 
become important for Nintendo to produce a higher quantity of products than their competitors 
who can supplement their own content with games from third party and indie developers. 
Nintendo’s solution to this problem has resulted in incredibly flexible R&D divisions with high 
volumes of output. Their decision to invest in in-house development has also served to ensure a 
consistent level of quality amongst all of their games, and ensures every game cohesively 
functions when run on the devices they develop. 

Company Markets 

​ Nintendo’s main market is the portable gaming market, which has flourished in recent 
years due to the gaining popularity of the smartphone and smartphone gaming. While Nintnedo 
was not the first entrant in this space, it was the first company to achieve widespread commercial 
success which then in turn set the standard for portable gaming devices.  
​ The company’s initial breakthrough was with the release of the Game Boy in 1989. 
Although it was not the first handheld device to enter the market, its compact form did offer 
affordability, and extensive game library which had not yet been seen by consumers. This 
allowed the product to capture a significant share of the market shortly after its initial launch. 
This early success is what laid the foundation for Nintendo’s long-standing leadership in the 
portable gaming industry.  



​ Over the past four decades, Nintnedo has consistently introduced innovative hardware 
that has shaped the trajectory of mobile gaming. As the company’s brand and user base 
expanded, so did the global reach and influence of the portable gaming market.  
​ Nintendo’s product portfolio is designed to appeal to a large demographic, ranging from 
young, first-time gamers to experienced casual players and dedicated enthusiasts. This versatility 
is what has allowed the company to maintain a strong market presence across various segments 
within the gaming industry.  
​ A prominent example of Nintendo’s continuous innovation is the release of the Nintendo 
Switch in 2017. The Switch introduced a hybrid model that combined handheld portability with 
the ability to dock and connect to a television, offering users a seamless transition between 
mobile and home console. At launch, the device represented a novice concept in the gaming 
market and remained in the innovation stage for some time, as no other product previously 
combined these functionalities into a singular device.  
​ Another milestone in Nintendo’s innovation timeline was the launch of the Nintendo 3DS 
in 2011. This was the first commercial gaming device that was capable of displaying 
stereoscopic 3D visuals without requiring additional accessories such as glasses. The 3DS 
demonstrated Nintendo’s commitment to advancing user experience through hardware 
innovation and further reinforced the company’s position as a leader in the handheld gaming 
sector.  
​ Nintendo’s track record of pioneering products, randign from the Game Boy to the 3DS 
and the Switch, truly emphasizes its emphasis on technological advancement as well as market 
adaptability within the handheld portable gaming industry.  

Technology and Innovation Management 
Recommendations 

Strengths and Weaknesses 

One of Nintendo's major strengths in the market is their extensive collection of 
intellectual properties. While in the past Nintendo was considered to be the leading developer of 
portable gaming technology, they have since been outclassed by competitors in that area. 

What has always been a strength of Nintendo is their extensive portfolio of intellectual 
properties. Nintendo’s primary leverage over their competitors is their ability to provide access to 
exclusive content to their consumers that is inaccessible anywhere else. Two of the highest 
grossing game franchises of all time—Mario and Pokemon—are exclusively available through 
Nintendo platforms. The popularity of Nintendo’s numerous franchises in combination with their 
past domination of the portable gaming market has also lended them the strength of being a name 
brand with a lot of influence through name alone. 



Nintendo’s primary weaknesses is their over reliance on their home consoles and the 
threat of new technologies. Since Nintendo games are only available on their own consoles, they 
rely on the purchase of said consoles first in order to make money on game sales. Whereas, their 
competitors make their games available on multiple platforms in order to avoid reliance on 
device sales. This leaves Nintendo vulnerable to changes in consumer preferences away from 
their products. The development of new technologies is a similar weakness for Nintendo. Since 
they do most of their development in house, Nintendo has to invest heavily into any new 
technologies they wish to incorporate in their products. This can lead to loss of market shares 
when Nintendo is a late adopter of new technologies which their competitors capitalize on. 

A secondary weakness of Nintendo’s is competitive pricing. Nintendo is often criticized 
regarding the pricing of their products. The lower pricing of devices offered by their competitors 
can often act to sway cost-sensitive consumers away from Nintendo. This concern for pricing 
extends past the price of devices to the individual games made by Nintendo, making the long 
term cost of Nintendo products potentially much higher than their competitors. 

New Technology Implications 

​ When looking at Nintendo portable gaming devices, it can be noted that their products 
fall at the top of the market and have remained there consistently. As a company they have been 
able to sustain their popularity by continuous development, for example, a new device being 
developed called the Switch 2. Given the widespread success of the original Nintendo Switch, it 
is highly likely that the Switch 2 will be well-received upon its anticipated release. This presents 
a significant opportunity for Nintendo, as the company already boasts a large, loyal, customer 
base eagerly awaiting its next product. 
​ However, there are emerging technologies that will pose a threat to Nintendo. Notably, 
Amazon is entering the mobile gaming space, with plans to launch games that will be available 
on smartphone app stores. This could potentially lead to a disruption in the market as consumers 
might opt to play games that are instead directly on their phones instead of purchasing dedicated 
gaming devices. While smartphone gaming has yet to have a direct impact on Nintendo’s market 
share in the past, thanks to the company's strong brand and unique gaming experiences, 
Amazon’s large pool of resources and influence make it a formidable competitor. If Amazon 
succeeds in creating compelling content, it could shift consumer behavior in a meaningful way.  
​ Despite these potential threats, Nintendo does appear to have more opportunities than 
risks. Its current established reputation, history of innovation, and market leadership do suggest 
that the company is well-positioned to continue its success, especially with the upcoming launch 
of the Switch 2. 

Company Position 
Nintendo occupies a distinctive and influential position within innovation networks, platforms, 
and ecosystems in the global gaming industry. Rather than simply following dominant trends, 



Nintendo often acts as a disruptor—leveraging unique design philosophies and business 
strategies that set it apart from competitors.​
 ​ Within innovation networks, Nintendo is known for its in-house development of both 
hardware and software. Unlike many industry players who rely heavily on third-party 
technologies, Nintendo maintains tight control over its innovation pipeline. Through internal 
teams such as Nintendo EPD (Entertainment Planning & Development), the company cultivates 
a strong culture of experimentation. Additionally, while Nintendo collaborates selectively with 
external developers and partners—such as Game Freak for Pokémon or Intelligent Systems for 
Fire Emblem—it largely favors closed innovation networks. This enables greater consistency in 
its brand identity and user experience.​
 ​ Nintendo’s platform strategy has always emphasized integration between hardware and 
software. The company does not just sell consoles—it builds platforms centered around 
exclusive IPs like Mario, Zelda, and Animal Crossing. Its consoles are often technically 
underpowered compared to competitors, but they introduce novel user experiences—such as 
motion controls with the Wii or hybrid gaming with the Nintendo Switch. This unique platform 
positioning allows Nintendo to create a loyal user base that is more engaged with its ecosystem 
than simply its hardware specs.​
 ​ Nintendo’s ecosystem is tightly curated and vertically integrated. It controls the full 
stack—from hardware, operating systems, and online services to game publishing and 
merchandise. More recently, Nintendo has expanded its ecosystem into mobile gaming (e.g., 
Super Mario Run, Fire Emblem Heroes) and even theme parks (Super Nintendo World), which 
reflects efforts to build a transmedia presence. However, compared to competitors like Sony or 
Microsoft, Nintendo operates a more closed ecosystem, often limiting cross-platform play and 
focusing on first-party content to retain value within its own system. 

In summary, Nintendo’s role in innovation networks is that of a selective and independent 
creator; in platform dynamics, it is a hardware-software integrator with unique user interfaces; 
and in ecosystems, it maintains a vertically controlled, brand-centric environment. This positions 
Nintendo not as a follower of industry norms but as an innovative outlier that often redefines 
what gaming experiences can look like. 

Recommendations to Compete Effectively 
​ Nintendo has been a strong contender in the handheld gaming industry where they have 
pioneered portable gaming consoles such as the Game Boy, Nintendo DS, and more recently the 
Nintendo Switch. However, the competitive landscape that Nintendo is a part of is constantly 
changing and evolving. Cloud gaming, powerful smartphones, and cross-platform ecosystems 
have started to reshape consumer expectations. To be able to remain competitive and continue to 
deliver value through innovation, Nintendo must reevaluate its technological strategies through 
proven frameworks of technology and innovation management. The three strategies that are 
recommended to be applied revolve around Disruptive Innovation, Technology S-Curve, and 
Innovation Management Systems.  



 
1.​ Disruptive Innovation (Christensen Framework): 
-​ Application: Nintendo should prepare for and also embrace disruptive threats that are 

going to arise from adjacent industries. This especially comes into play with mobile 
gaming and cloud gaming platforms such as XBox Cloud Gaming and NVIDIA GeForce 
Now. These platforms offer console-quality gaming on mobile devices which is a direct 
substitute for handheld gaming consoles.  

-​ Recommendation: 
-​ Develop or acquire a cloud gaming capability. This would allow users to stream 

Nintendo-exclusive titles across devices while simultaneously maintaining their 
unique hardware. Having access to cloud barriers would allow entry for new 
gamers.  

-​ Introduce a lower-end, substitution based offer for casual gamers to experiment 
with iconic titles without the commitment to full hardware that comes with a 
steeper price.  

-​ Collaborate with developers to expand Nintendo IP into mobile-first experiences 
which would be beyond what has been done with the likes of Pokemon Go or 
Mario Run. 

-​ Following the disruptive innovation framework, by offering simpler, cheaper, or more 
accessible versions of their core experiences will allow Nintendo to preempt disruption 
rather than fall victim to it. 

2.​ Technological S-Curve and Timing the Next Inflection Point 
-​ Application: Ninentdo’s hybrid model (console and handheld) with the Switch represents 

the peak of the current S-Curve; however, incremental improvements (ex. Switch OLED) 
signal that performance gains are beginning to slow.  

-​ Recommendation: 
-​ Invest in developing the next “S-Curve” technology such as a modular console 

with VR/AR capability or enhanced AI gameplay experiences. 
-​ Explore convergence trends that combine physical toy integration with augmented 

experience using spatial computing. This would be similar to Apple Vision pro or 
Meta Quest but in a handheld gaming format. 

-​ Leverage user co-creation to sustain engagement while also transitioning to the 
next S-Curve.  

-​ Anticipating the plateau of current tech will allow Nintendo to start transitioning to the 
next curve before diminishing returns set in. By understanding the performance ceiling, 
they will be able to avoid stagnation as well as open new product category possibilities.  

3.​ Innovation Management Systems 
-​ Application: Nintendo must strengthen its internal innovation engine and better integrate 

open innovation practices in order to keep up with the pace of the current technological 
change rate.  



-​ Recommendation: 
-​ Build an interna “Innovation Venture Studio” to prototype experimental handheld 

hardware/software ideas, partnering with outside startups as well as research labs.  
-​ Adopt a dual innovation structure which has one team to sustain and optimize 

current products and a second to explore radical, next-gen ideas such as 
cloud-first or wearable gaming.  

-​ Use technological road-ampping to align product development with emerging 
technological timelines such as 5G networks, foldable displays, and haptics.  

-​ A robust innovation management system will ensure that ideas move from concept to 
market while also reducing the risk and maintaining Nintendo’s brand integrity. 
Nintendo’s iterative culture could be more formalized to support long-term innovation 
goals.  
 
In order to sustain a competitive advantage in handheld gaming, Nintendo has to go 

beyond their typical increment improvements. By implementing the recommendations discussed 
above, the company will be able to anticipate market shifts, evade technological plateaus, and 
systemize its innovation pipeline. These frameworks provide both strategic foresights as well as 
actionable tools to help Nintenso stay competitive in an ever changing domain and shape the 
future of interactive entertainment. 
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